Standard errors in parentheses, clustered at the business level. * p<0.10, ** p<0.05, *** p<0. Table 2 . Results of the alternative negative binomial specification are reported. 2 This table shows that the hygiene alert has no effect on the mean rating of trustworthiness of new reviews left for the restaurant or on the value of the orders consumers placed. Standard errors in parentheses, clustered at the business level. * p<0.10, ** p<0.05, *** p<0.01 Note: The regressions use the same sample as the those reported in Table 1 . In this section, we conduct robustness and placebo tests using alternative samples and placebo cutoffs for hygiene alerts. (1) consists of all inspections before the alert period and the first inspection after the alert. The sample in column (2) only includes the last inspection before the alert period and the first inspection after the alert. (1) and (2) is a restaurant is a given "regime" (before or after the hygiene alert intervention). To control for general time trend due to seasonality or restaurant aging, we use restaurant monthly data in column (3) and (4) and control for linear and quadratic time trend. 3 ScoreEverBelow70 is a dummy variable indicating whether the restaurant's hygiene score has hit 70 or below in the given regime or a quarter. Score i,mth is the average of the restaurant's monthly hygiene scores. The sample average of score is 90, and its log value is 4.5. AlertP eriod is the indicator of the period after the hygiene alert intervention.
